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How Twittering Critics Brought Down Motrin Mom Campaign

Bloggers Ignite Brush Fire Over Weekend, Forcing J&J to Pull Ads, Issue Apology

By Michael Learmonth and Rupal Parekh

Published: November 17, 2008

NEW YORK (AdAge.com) -- Johnson & Johnson did manage to offend some mothers with an online and print campaign for
Motrin that implied moms carry their babies as fashion accessories. But was it a genuine groundswell that felled the effort -- or
an alliance of the few, empowered by microblogging service Twitter?

WEAR | N G Two days after anew ad push for Motrin triggered an online backlash, J&Js McNeil

Consumer Healthcare unit is pulling the campaign, from the New Y ork office of independent
YO U R shop Taxi, and begging a vocal mommy-blogging nation for forgiveness.

B A B Y The campaign, which was featured on Motrin's website, as well asin several magazines, was
an attempt to connect with moms through the common experience (and pain) of carrying a
Y Ulslzel  child. But theimplication felt by some of the campaign's more vocal critics was that moms
wear their babies as fashion accessories, or because it "totally makes me look like an official
mom."

"Supposedly it's area bonding experience,” the online ad said, "but what about me?”’

Cause celebre
The campaign has been online since Sept. 30 and has been circulating in several magazines for weeks, but it finally caught the

attention -- and ire -- of some influential bloggers Friday night before blowing up into afull-fledged cause celebre on Twitter
over the weekend.

The ultimate demise of the campaign demonstrates either how quickly social media can galvanize a groundswell of opinion or
how much power over online discourse they can give afew vocal tastemakers with outsize weight.
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The beginning of the end for the Motrin push probably came Friday night, when Los Angeles

blogger Jessica Gottlieb said she was tipped off to the ads and started expressing her outrage ;Tf‘;iff%ﬁ‘r‘;r:{ab? 'E;’éi:llrlr'

over the campaign on Twitter, where she has 1,018 followers. sling, shwing and the pouch.
Holding your baby so close is

"| am asatirist, | get humor, | talk about my vagina," said Ms. Gottlieb, who works as a supposed to make them cry less.

. . . L . But what about me? | think | cry
freelance writer for National Lampoon and writes for Silicon Valley Moms Blog and Celsias. more.Carriers puta ton of strain

"I'm just insulted. I'm not an activist. | don't have an agenda, but | do have children." on your back and shoulders. But
I'll put up with the pain because
. . . its a good pain, a worthy pain. And
On Saturday, Katja Presnal (4,221 Twitter followers), a New Y ork blogger and proprietor of it m.m'.q:x_-,,r nquﬁ_q mie muﬁ like an

online children's clothing store Skimbaco, collected tweets from offended moms and edited gﬁg‘;i?lﬂmﬁ"l"&ﬁﬂ thf L I_'L”i "rj:“'_ and
. . . . . . . ' [ Wyl WwWny.
them into a nine-minute video on Y ouTube titled "Motrin Ad Makes Moms Mad," which had b :

been viewed 21,000 times as of today.

Moftrin

The spread of ‘Motrin moms

The campaign caught the attention of David Armano, VP at marketing firm Critical Mass
(5,582 Twitter followers), last night. He said the "Motrin moms" phenomenon wasn't just the

work of Twitter celebrities and marketing gurus such as Seth Godin, who also weighed in on

the kerfuffle.

"Y ou don't have to have thousands of followers to start something like this," said Mr. Armano, — —
who also blogs for AdAge.com. "Many people with small networks have just as much influence as a few people with large
networks."

Whoever it was, their impact was felt by J& Jlast night. McNeil Consumer Healthcare took down Motrin.com, and V P-
Marketing Kathy Widmer started apologizing to bloggers viae-mail.

Amy Gates, who runs the blog Crunchy Domestic Goddess, posted a personal note from Ms. Widmer on her site yesterday. "We
certainly did not mean to offend moms through our advertising. Instead, we had intended to demonstrate genuine sympathy and
appreciation for all that parents do for their babies,” Ms. Widmer wrote in the note.

When the Motrin site was restored today, the ad was replaced by a message from Ms. Widmer: "We have heard you."

"On behalf of McNeil Consumer Healthcare and all of us who work on the Motrin brand, please accept our sincere apology,” the
message said. "We are in the process of removing this ad from all media. It will, unfortunately, take a bit of time to remove it
from our magazine advertising, asit is on newsstands and in distribution.”

Ms. Widmer did not immediately return an e-mail or phone call from Ad Age seeking comment. J& J spokesman Mark Boston
said the campaign comprised the web video as well as print ads in Cookie, Nylon, Parents, Wondertime and Lucky magazines
currently on newsstands.

Taxi, which created the campaign, declined to comment. Mr. Boston wouldn't say if the incident would change the marketer's
relationship the agency.

Little ad spending against brand

The pharma marketer devotes little in the way of marketing dollars to its Motrin brands, according to TNS Media Intelligence.
Last year, it spent atotal of about $15 million in domestic measured media on Motrin and Children's Motrin, and in the first six
months of 2008, that figure dropped to about $2 million.

Elisa Camahort Page, co-founder and chief operating officer of BlogHer, a blogging community for women with an ad-sales
partnership with NBC Universal'siVillage, called the incident an "incredibly impressive display of the power of social media.”

"[1t was] amazing to have that happen over 48 hours, on a weekend in the blogosphere,” she said. "People are now spreading
around the apology; it's such an immediate time frame."
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Indeed, seven of the top 10 search returns today for "Motrin" and "headache" on Google referred to the marketing debacle.

"We now have indisputable proof that online marketing, Y ouTube and Twitter and al that it encompasses is meaningful and has
arrived,” said Gene Grabowski, chair of the crisis and litigation practice at Levick Strategic Communications. "We are seeing
real consequencesto amistake. If [social networks] didn't matter, you wouldn't see this type of reaction from J&J or consumers.”

Contributing: Michael Bush, Marissa Miley and Jack Neff

Share & Save (?)
Google
netvibes I Bloglines &} ”

Iﬂ widgetbox ” £7 Windows Live I

RSS Feed

E! Save on Dél.icio.us
Digg this

K et

Bookmarks

EI Linkedin

Stay on top of the news and stay ahead of the game—sign up for e-mail newsletters now!

Your Opinion

22 Comments
"As a mother, | did not find this ad offensive. As"

. Submit a Comment

Related Digital

. What's Ahead for New Y ahoo CEO, Whoever It May Be
« Online Ads Slowing Down Too

. T-Mobile Gives Yahoo Prized Role

. Ad Network Tries Money-Back Guarantee

» More Digital Articles

Q, | David Armano
Advanced Search

Want to get the most out of Ad Age? Update your profile now!

http://adage.com/digital/article?article_id=132622& search_phrase=David%20Armano (4 of 11)11/25/2008 3:27:51 PM


http://adage.com/rss#share
http://fusion.google.com/add?feedurl=http://adage.com/rss-feed?section_id=32
http://www.netvibes.com/subscribe.php?type=rss&url=http://adage.com/rss-feed?section_id=32
http://www.bloglines.com/sub?url=http://adage.com/rss-feed?section_id=32
http://www.newsgator.com/ngs/subscriber/subext.aspx?url=http://adage.com/rss-feed?section_id=32
http://www.widgetbox.com/widget/digital
http://my.live.com/?s=1&add=http://adage.com/rss-feed?section_id=32
http://adage.com/rss-feed?section_id=32
http://adage.com/rss-feed?section_id=32
http://del.icio.us/post?v=4&url=http%3A%2F%2Fadage.com%2Fdigital%2Farticle.php%3Farticle_id%3D132622%26search_phrase%3DDavid%2520Armano&title=How+Twittering+Critics+Brought+Down+Motrin+Mom+Campaign
http://del.icio.us/post?v=4&url=http%3A%2F%2Fadage.com%2Fdigital%2Farticle.php%3Farticle_id%3D132622%26search_phrase%3DDavid%2520Armano&title=How+Twittering+Critics+Brought+Down+Motrin+Mom+Campaign
http://digg.com/submit?phase=2&url=http%3A%2F%2Fadage.com%2Fdigital%2Farticle.php%3Farticle_id%3D132622%26search_phrase%3DDavid%2520Armano&title=How+Twittering+Critics+Brought+Down+Motrin+Mom+Campaign&bodytext=NEW+YORK+%28AdAge.com%29+--+Johnson+%26+Johnson+did+manage+to+offend+some+mothers+with+an+online+and+print+campaign+for+Motrin+that+implied++moms+carry+their+babies+as+fashion+accessories.+But+was+it+a+genuine+groundswell+that+felled+the+effort+--+or+an+alliance+of+the+few%2C+empowered+by+microblogging+service+Twitter%3F
http://digg.com/submit?phase=2&url=http%3A%2F%2Fadage.com%2Fdigital%2Farticle.php%3Farticle_id%3D132622%26search_phrase%3DDavid%2520Armano&title=How+Twittering+Critics+Brought+Down+Motrin+Mom+Campaign&bodytext=NEW+YORK+%28AdAge.com%29+--+Johnson+%26+Johnson+did+manage+to+offend+some+mothers+with+an+online+and+print+campaign+for+Motrin+that+implied++moms+carry+their+babies+as+fashion+accessories.+But+was+it+a+genuine+groundswell+that+felled+the+effort+--+or+an+alliance+of+the+few%2C+empowered+by+microblogging+service+Twitter%3F
http://reddit.com/submit?url=http%3A%2F%2Fadage.com%2Fdigital%2Farticle.php%3Farticle_id%3D132622%26search_phrase%3DDavid%2520Armano&title=How+Twittering+Critics+Brought+Down+Motrin+Mom+Campaign
http://reddit.com/submit?url=http%3A%2F%2Fadage.com%2Fdigital%2Farticle.php%3Farticle_id%3D132622%26search_phrase%3DDavid%2520Armano&title=How+Twittering+Critics+Brought+Down+Motrin+Mom+Campaign
http://www.google.com/bookmarks/mark?op=edit&output=popup&bkmk=http%3A%2F%2Fadage.com%2Fdigital%2Farticle.php%3Farticle_id%3D132622%26search_phrase%3DDavid%2520Armano&title=How+Twittering+Critics+Brought+Down+Motrin+Mom+Campaign
http://www.google.com/bookmarks/mark?op=edit&output=popup&bkmk=http%3A%2F%2Fadage.com%2Fdigital%2Farticle.php%3Farticle_id%3D132622%26search_phrase%3DDavid%2520Armano&title=How+Twittering+Critics+Brought+Down+Motrin+Mom+Campaign
http://www.linkedin.com/shareArticle?mini=true&url=http%3A%2F%2Fadage.com%2Fdigital%2Farticle.php%3Farticle_id%3D132622%26search_phrase%3DDavid%2520Armano&title=How+Twittering+Critics+Brought+Down+Motrin+Mom+Campaign&summary=NEW+YORK+%28AdAge.com%29+--+Johnson+%26+Johnson+did+manage+to+offend+some+mothers+with+an+online+and+print+campaign+for+Motrin+that+implied++moms+carry+their+babies+as+fashion+accessories.+But+was+it+a+genuine+groundswell+that+felled+the+effort+--+or+an+alliance+of+the+few%2C+empowered+by+microblogging+service+Twitter%3F&source=adage.com
http://www.linkedin.com/shareArticle?mini=true&url=http%3A%2F%2Fadage.com%2Fdigital%2Farticle.php%3Farticle_id%3D132622%26search_phrase%3DDavid%2520Armano&title=How+Twittering+Critics+Brought+Down+Motrin+Mom+Campaign&summary=NEW+YORK+%28AdAge.com%29+--+Johnson+%26+Johnson+did+manage+to+offend+some+mothers+with+an+online+and+print+campaign+for+Motrin+that+implied++moms+carry+their+babies+as+fashion+accessories.+But+was+it+a+genuine+groundswell+that+felled+the+effort+--+or+an+alliance+of+the+few%2C+empowered+by+microblogging+service+Twitter%3F&source=adage.com
http://adage.com/register
http://adage.com/opinion?article_id=132622
http://adage.com/sendopinion?article_id=132622
http://adage.com/digital/article?article_id=132789
http://adage.com/digital/article?article_id=132765
http://adage.com/digital/article?article_id=132735
http://adage.com/digital/article?article_id=132721
http://adage.com/?= $article['url'] ?>archive?section_id=32
http://adage.com/advancedsearch
http://adage.com/profile

How Twittering Critics Brought Down Motrin Mom Campaign - Advertising Age - Digital

3 Minute Ad Age Video

146 Years Later, Macy's Windows Still Pull Huge Audiences

Tuesday, November 25, 2008 Video Report

DataCenter

Search Marketing Fact Pack 2008

Ad Age's Guide on How Marketers Use Internet Search to Connect With Consumers

The Digital Issue

Digital Family Trees 2008

Interactive Ventures of Top Media, Web Portal and Agency Companies

Ad Network & Exchange Guide

http://adage.com/digital/article?article_id=132622& search_phrase=David%20Armano (5 of 11)11/25/2008 3:27:51 PM


http://adage.com/brightcove/lineup.php?lineup=1266084202
http://adage.com/brightcove/lineup.php?lineup=1266084202
http://adage.com/brightcove/lineup.php?lineup=1266084202

http://adage.com/datacenter/
http://adage.com/datacenter/article?article_id=132046
http://adage.com/archive-date?pub=11&vol=79
http://adage.com/digitalfamilytrees08/
http://adage.com/adnetworkexchangeguide/
http://adage.com/adnetworkexchangeguide/

How Twittering Critics Brought Down Motrin Mom Campaign - Advertising Age - Digital

Also See:
How to Select the Best Vendor for Y our Brand

The Digital Issue

Digital A-List 2008

They Led, They Inspired, They Invented: The Collection of Players That Have Made Their Mark in the Past Y ear

Agency Report 2008

Revenue Grows 8.6%, Propelled by Digital

Our Agency Report Finds the Businessin Surprisingly Good Health

Mobile Marketing Guide

Also See:

Mobhile Marketing Tools and Solutions

The Digital Issue

TalentWorks Digital Career Guide

Also See: Innovative Places to Work & Grow

Video Highlights From CES 2008

Will consumer electronics marketers be prepared for arush of millions of analog TV owners who will lose their TV signalsin
February 2009? It'samajor issue at CES.

http://adage.com/digital/article?article_id=132622& search_phrase=David%20Armano (6 of 11)11/25/2008 3:27:51 PM


http://brandedcontent.adage.com/ang/
http://adage.com/archive-date?pub=11&vol=79
http://adage.com/digitalalist/
http://adage.com/digitalalist/
http://adage.com/datacenter/article?article_id=126698
http://adage.com/agencynews/article?article_id=126852
http://adage.com/mobilemarketingguide08/
http://adage.com/mobilemarketingguide08/
http://brandedcontent.adage.com/mobile08/
http://adage.com/archive-date?pub=11&vol=79
http://adage.com/twdigitalcareerguide/
http://adage.com/twdigitalcareerguide/
http://adage.com/talentworks/careerguide/profiles/
http://adage.com/digital/article?article_id=122933

How Twittering Critics Brought Down Motrin Mom Campaign - Advertising Age - Digital

Most Read Most E-Mailed

In-store Displays Are More Effective Than Price Cuts
Shops Roughed Up Along Detroit's Road to Bailout
Crashing Motrin-Gate: A Socia-Media Case Study
Hey, Magazines, Are You in or Are You out?

How Subway Nabbed Michael Phelps

akrwbdpE

Most Read Most E-mailed

How Subway Nabbed Michael Phelps

Crashing Motrin-Gate: A Socia-Media Case Study
Shops Roughed Up Along Detroit's Road to Bailout
In-store Displays Are More Effective Than Price Cuts
BBDO Made Pepsi What It Is

akrwbdpE

BRANDED CONTENT

Stay in front of the latest e-business data and trends

DIGITAL MARKETING

ANALYSIS CHANNEL eMarketer

MORE

BRANDED CONTENT

Intelligence for IT Vendors on How Best to Market Your Goods

TECH MARKETING CENTER

C H A N N E L % IDG ﬁlx_!lnl.l.l-.lllii-l"

MORE

BRANDED CONTENT

Build a more effective search strategy

http://adage.com/digital/article?article_id=132622& search_phrase=David%20Armano (7 of 11)11/25/2008 3:27:51 PM


javascript:toggleMost()
http://adage.com/article?article_id=132767
http://adage.com/article?article_id=132786
http://adage.com/article?article_id=132787
http://adage.com/mediaworks/article?article_id=132782
http://adage.com/article?article_id=132788
javascript:toggleMost()
http://adage.com/article?article_id=132788
http://adage.com/article?article_id=132787
http://adage.com/article?article_id=132786
http://adage.com/article?article_id=132767
http://adage.com/garfield/article?article_id=132790
http://brandedcontent.adage.com/mic/emarketer/
http://brandedcontent.adage.com/mic/emarketer/
http://brandedcontent.adage.com/mic/emarketer/
http://brandedcontent.adage.com/mic/emarketer/
http://brandedcontent.adage.com/mic/techmarketing/
http://brandedcontent.adage.com/mic/techmarketing/
http://brandedcontent.adage.com/mic/techmarketing/
http://brandedcontent.adage.com/mic/techmarketing/
http://brandedcontent.adage.com/mic/searchmarketing/
http://brandedcontent.adage.com/mic/searchmarketing/
http://brandedcontent.adage.com/mic/searchmarketing/

How Twittering Critics Brought Down Motrin Mom Campaign - Advertising Age - Digital

MORE

Home

. Latest News

. Agency News

. CMO Strategy

. DataCenter

. Digital

. Hispanic Marketing
. Madison+Vine

. Mediaworks

. TaentWorks

. ThisWeek's Issue

Columns

. Jonah Bloom

. Rance Crain

. TheMediaGuy

. Teressalezzi

. AlRies

. Lenore Skenazy
. Guest Columnists

Blogs & Pods

. Adages
. TheBig Tent
. Bob Garfield

. Campaign Trail

. DigitalNext

. GenNext

. Global Idea Network
. Power 150

. Small Agency Diary
. Songs For Soap

. Top Work
. Video

http://adage.com/digital/article?article_id=132622& search_phrase=David%20Armano (8 of 11)11/25/2008 3:27:51 PM


http://brandedcontent.adage.com/mic/searchmarketing/

http://adage.com/
http://adage.com/latestnews/
http://adage.com/agencynews/
http://adage.com/cmostrategy/
http://adage.com/datacenter/
http://adage.com/digital/
http://adage.com/hispanic/
http://adage.com/madisonandvine/
http://adage.com/mediaworks/
http://adage.com/talentworks/
http://adage.com/current-issue
http://adage.com/columns/
http://adage.com/columns/home?section_id=291
http://adage.com/columns/home?section_id=285
http://adage.com/columns/home?section_id=269
http://adage.com/columns/home?section_id=392
http://adage.com/columns/home?section_id=300
http://adage.com/columns/home?section_id=478
http://adage.com/columns/home?section_id=559
http://adage.com/adages/
http://adage.com/bigtent/
http://adage.com/garfield/
http://adage.com/campaigntrail/
http://adage.com/digitalnext/
http://adage.com/gennext/
http://adage.com/globalideanetwork/
http://adage.com/power150/
http://adage.com/smallagency/
http://adage.com/songsforsoap/
http://adage.com/tvspots/
http://adage.com/video/

How Twittering Critics Brought Down Motrin Mom Campaign - Advertising Age - Digital

ALL
CAUGHT
UP?

THE LATEST
ANA CONFERENCE
NEWS

adage.com/ana08

VIDEOS,
BLOGS
AND PICS

PRESENTED BY
5 ! ! w [ ) !
SPOMSORED BY

BusinessWeek

Resources

- Jobs

. AdAgeEvents
. Industry Events

Branded Content

. White Papers & Marketing Information
. Mobile Marketing Guide

. Career Guide

. Ad Network + Exchange Guide

. 360 Multiplatform Media

. Guides & Salutes

http://adage.com/digital/article?article_id=132622& search_phrase=David%20Armano (9 of 11)11/25/2008 3:27:51 PM


http://oascentral.adage.com/RealMedia/ads/click_lx.ads/www.adage.com/digital/article_id_132622&search_phrase_David Armano/L13/1330273710/Left/crain/AAO_ANA_CONF_ROS_1008/ANA-160x600.gif/44434e68416b6b736261674144623375?x
http://adage.com/talentworks
http://adage.com/aaevents/
http://adage.com/events/
http://brandedcontent.adage.com/mic/
http://brandedcontent.adage.com/mobile08/
http://brandedcontent.adage.com/careerguide08/
http://brandedcontent.adage.com/ang/
http://brandedcontent.adage.com/360guide08/
http://brandedcontent.adage.com/guidesandsalutes/

How Twittering Critics Brought Down Motrin Mom Campaign - Advertising Age - Digital

. Surveys
. AARP's Finer with Age Quiz

Services

. Subscriptions
. MediaKit
. Help Center
. List Rental
. Share & Save
. E RSS (What is RSS?)
. Editorial Staff
. Browse Archive
. Download the
Print Edition (Zinio)

News

. Latest News

. Agency News

. CMO Strategy

. DataCenter

. Digita

. Hispanic Marketing
. Madison+Vine

. MediaWorks

. TadentWorks

. ThisWeek's Issue

« Your Opinion

Columns

. Jonah Bloom

. Rance Crain

. TheMediaGuy

. Teressalezzi

. AlRies

. Lenore Skenazy
. Guest Columnists

Resources

. TdentWorks

. AdAgeEvents
. Industry Events

http://adage.com/digital/article?article_id=132622& search_phrase=David%20Armano (10 of 11)11/25/2008 3:27:51 PM


http://brandedcontent.adage.com/surveys/
http://adage.com/finerwithage/
https://sec.crain.com/AA
http://mediakit.adage.com/
http://adage.com/help
http://adage.com/lists
http://adage.com/rss#share
http://adage.com/rss
http://adage.com/rss
http://adage.com/staff
http://adage.com/archive
http://adage.com/digitaledition
http://adage.com/digitaledition
http://adage.com/latestnews/
http://adage.com/agencynews/
http://adage.com/cmostrategy/
http://adage.com/datacenter/
http://adage.com/digital/
http://adage.com/hispanic/
http://adage.com/madisonandvine/
http://adage.com/mediaworks/
http://adage.com/talentworks/
http://adage.com/current-issue
http://adage.com/opinion
http://adage.com/columns/home?section_id=291
http://adage.com/columns/home?section_id=285
http://adage.com/columns/home?section_id=269
http://adage.com/columns/home?section_id=392
http://adage.com/columns/home?section_id=300
http://adage.com/columns/home?section_id=478
http://adage.com/columns/home?section_id=559
http://adage.com/talentworks
http://adage.com/events/adage
http://adage.com/events/

How Twittering Critics Brought Down Motrin Mom Campaign - Advertising Age - Digital

. White Papers & Marketing Information
. 360 Multiplatform Media

Services

« Subscriptions

. MediaKit

. Help Center

. List Rental

. What is RSS?

. Archive

. Download the current edition (Zinio)

More from Ad Age:
Creativity
AdAgeChina
Bookstore
Jobs
Web Video Report
Manage Your E-mail Newsletters

Copyright © 1992-2008 Crain Communications | Privacy Statement | Contact Us

http://adage.com/digital/article?article_id=132622& search_phrase=David%20Armano (11 of 11)11/25/2008 3:27:51 PM


http://brandedcontent.adage.com/mic/
http://brandedcontent.adage.com/360/
https://sec.crain.com/AA
http://mediakit.adage.com/
http://adage.com/help
http://adage.com/lists
http://adage.com/rss
http://adage.com/rss
http://adage.com/archive
http://adage.com/digitaledition
http://adage.com/adagegroup
http://www.creativity-online.com/
http://adage.com/china
http://adage.com/bookstore
http://adage.com/talentworks
http://adage.com/webvideoreport
http://adage.com/emailprefs
http://www.crain.com/
http://adage.com/privacy
http://adage.com/help/contact

	adage.com
	How Twittering Critics Brought Down Motrin Mom Campaign - Advertising Age - Digital


	CLFNNINEKJMFAEGEPBIJLAPGACKLJDDK: 
	form1: 
	x: 
	f1: 1
	f2: endeca
	f3: 0
	f4: score
	f6: David Armano

	f5: 

	form2: 
	x: 
	f1: 1
	f2: endeca
	f3: 0
	f4: score
	f6: David Armano

	f5: 




